WHICH INDUSTRIES
ARE ONLINE
REVIEWS MOST
PROMINENT IN?
Lesson 1, Topic 4

WHETHER YOU RUN A HOSPITALITY BUSINESS
OR IF YOU'RE IN A SENSITIVE INDUSTRY,
ONLINE REVIEWS ARE STILL INFLUENCING
YOUR POTENTIAL CLIENT'S DECISIONS.

THE MOST POPULAR INDUSTRIES
FOR ONLINE REVIEWS
Online reviews are all about showing potential customer's
which business is the most popular and highly recommended.
While every business in every industry should be managing
their online reviews, some industries are more conducive to
online reviews than others.
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In this lesson, you'll go into detail about why each of these
industries are so heavily reliant on online reviews.

HOSPITALITY BUSINESSES
Hospitality businesses have a unique opportunity
when it comes to online reviews: taking advantage of
the large turnover of customers.
If you are managing the online reviews of a
hospitality business, make sure you are reaching out
to each and every customer to ask them for a review.
To supplement your solicitations, you can leave
cards in every room that direct customers to leave a
review on a specific profile.

RETAIL BUSINESSES
Retail businesses also benefit from the advantage
that comes with interacting with customers
frequently and personally. Managers should work
with their team to ensure that they know how to ask
for an online review and which profile to point them
to.
You can also make use of signage by your doors and
register to remind customers to leave a review.
Similarly, you can incorporate a request for a review
on your receipt so customers can take it home with
them.

RESTAURANTS AND BARS
Everyone from the hostess, the servers, the managers, the
bussers, and the bartenders have the opportunity to get to
know their customers very well over a short period of time.
That's why restaurant staff have the perfect opportunity to
ask for an online review at various points in the transaction.
While some may be comfortable asking after receiving the
check, some of your staff may be able to ask for review after
the customer complements them casually.
Make sure you work with your staff to ensure that they feel
comfortable asking for reviews and know where to send
customers to.

HEALTHCARE
In the past, people working in the healthcare
industry tended to rely on word-of-mouth and
referrals to get the majority of their business.
Nowadays, patients are heading to the web to find
out about the doctors and hospitals they are
entrusting their health with.
Doctors and office staff alike must get comfortable
asking for online reviews to help future potential
patients understand the quality of your practice.

SERVICE AND TRADE
BUSINESSES
Those in the service and trade industry already
understand reputation is everything. But, it's an
unfortunate reality that a 50-year golden reputation
doesn't automatically transfer onto the web.
It's important to get yourself and your crew into the
habit of focusing on customer experience and asking
for a review after every project is completed.
Make sure you pay attention to industry-specific
websites as well as major platforms like Google My
Business and Facebook.

TOPIC TAKEAWAYS

Online reviews are important in every industry and to every
business.
Business's with no reviews, a low rating, or a high rating from
one or two reviewers are at a disadvantage when potential
customer's are reviewing them online.
Your online review management strategy should have a pointperson, however the rest of the company should still be
involved and invested.
The business owner, C-level officers, head of marketing, and
marketing associates can all use online reviews to their
advantage.

